
Case Aubel
BBQ activation



Aubel, a brand rooted in Belgian culinary tradition and
local terroir, is not naturally associated with BBQ
moments, despite summer being a peak season for
outdoor dining. 

Briefing Create’s answer
Create developed an optimized and contextualized
omnichannel communication strategy to boost Aubel’s
awareness and visibility among French-speaking Belgians.

The campaign was hosted by Sudinfo, leveraging its
massive and precisely targeted French-speaking audience
for maximum reach and relevance.

An activation layer was added through a contest format,
offering two winners an exclusive BBQ experience co-
created by Aubel and Sudinfo.

This approach generated emotional engagement,
encouraged active participation, and helped reposition Aubel
products as part of the summer BBQ ritual.

The challenge was to position Aubel’s BBQ products as
essential for successful summer BBQs, by creating a
natural link between the brand’s DNA and the barbecue
universe.



Co-branded
promotional campaign 1 day BBQ’s activation  Video extension and

advertising campaign 

A 360° media activation to boost
Aubel’s brand image and drive
engagement by encouraging future
consumers to enter the contest.

Two lucky winners hosted the ultimate
BBQ experience, fully powered by
Aubel. From sizzling setups to
unforgettable vibes, everything was on
point to create a feel-good moment of
the summer, all captured in a hero video
that brings the brand story to life.

Showcasing the Aubel’s
products across print, video,
and display formats.

100% awareness & activation campaign 



Contest & co-branded
campaign 

Contest groups pre-
selection by Sudinfo 1 day BBQ’s activation 

2 winners selected by
Aubel

Video extension and
advertising campaign 

First half of June 24/06 - 27/06

20/06 - 23/06
14/07

From 16/07



Co-Branded
Campaign  370.000 contacts - Sudinfo’s database

1.Emailing co-branded

8 spots per day, during 7 days, brodcasted
on Radio Contact, Bel RTL, Vivacité,
Maximum FM, and Must FM

2. Radio

Several Facebook and Instagram posts

3. Social Media

Editorial in Sudinfo editions + 7Dimanche +
Ciné-Télé-Revue

4. Print

Display campaign

5. OLD

Media value: 100.000€





Advertising campaign

      Impactfull display - SuperHeader format

1. Digital

    Sponsoring mention video after-movie

2. Video

    Ad publishing in all Sudinfo’s editions

3. Print



"The aftermovie perfectly captures the energy and highlights of the evening."





16,05%

400.000

1,577,050

Key Performences Indicator

Case Aubel

CTR NEWSLETTERS*

#net reach 
Guaranteed impressions ad display

Source : Lectorat CIM 2024 -16+ (couverture en %) | Brand



Meet the brand studio Create !
Do you need a tailor-made collaboration?

Contact us

mailto:teamcreatesales@rossel.be
mailto:teamcreatesales@rossel.be
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