
How did we mediactivate

In partnership with



CAMPAIGN

CONTEXT
Since the reopening of gyms, 
it has been difficult to attract new « joiners » 
à Make Belgians go back to the gym.

GOALS
1. Give people an answer to their concerns
2. Convince people that Basic Fit: 

• Is open to all
• Is well maintained
• Works with the latest equipment
• Has a qualified staff
• Helps you reach various goals (lose weight, 

increase muscle mass, …)



A NATIONAL CAMPAIGN including: 

Native Advertising (Digital & Print)

Print

Digital

In partnership with DPG & Space.

OUR SOLUTION



How?



Through DIGITAL NATIVE

Partner Zone

“Le Soir” website

4 articles



Through PRINT NATIVE

Editorial articles

“Le Soir” newspaper

2 articles



Through PRINT 

2x page one “Teasers”

in “Le Soir” newspaper

To promote deals



Through DIGITAL 

Displays on Partner 
Zone, Infeed, 
newsletter

“Le Soir” website



In partnership with



RESULTS 
Native “Le Soir”

59%

50%

of the respondents are 
considering returning to sport or 
going to a gym after reading the 
articles.
> Attractiveness & 
effectiveness

increase of the positive image of 
Basic Fit among readers who have 
seen the articles vs those who have 
not.
> Impact on the image of 
Basic Fit

After reading the articles, more 
than half of the respondents:  
• Will look for more info
• Said their interest was further 

aroused
• Want to re-subscribe or 

subscribe to a gym
> Activation

There is a 23 to 33% increase in 
the content of SPORT offers and 
packages among readers who 
have read the articles vs those 
who have not.
> Knowledge of the offers 
from Basic Fit



RESULTS 
Native “Le Soir”

PARTNER ZONE
20.201 pageviews
vs 19.570

PARTNER ZONE
Best time spent article:
5:05 vs benchmark 2:41

INFEED
Best CTR 0,41%
on infeed article
equivalent to benchmark



Kevin Ayeni
BASIC FIT
Marketing Manager Benelux

Rossel & DPG understood the challenges we met and 
translated them perfectly in an effective native plan in HLN & 
Le Soir (online & print).

Multiple articles were created to address some concerns 
Belgians have about working out after Covid. 

It was a pleasant experience to have 1 SPOC capable of 
efficiently managing this project that includes a diversity of 
content & formats in two big national media.



Do you want to mediactivate your business?
Let yourself be inspired!

Email us or call 02/225.52.92


